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1. Introduction

1.1 Introduction to FuTour Project and main Goals

The "FuTour" project is a consortium aimed at promoting sustainable and digital tourism by
enhancing the education and career planning of operators in the field. Aligned with the EU tourism
policy, the project focuses on supporting vocational education and training (VETS) in the tourism
industry to redefine themselves and adopt innovative strategies. The objective is to equip VETs with
the latest updates, trends, methods, and tools, enabling them to design authentic curricula and courses
that prepare future professionals to be competitive and employable in the tourism sector.

Emphasizing digital competences and skills, the project empowers learners to forge
independent and successful career paths in the tourism industry, ensuring sustainable income and
socio-economic well-being. The acquired knowledge will also encompass green and sustainable
methods, ultimately contributing to overcoming economic crises in the tourism sector.

The multifaceted and comprehensive approach adopted by the project will enable VETs to
access valuable insights, curricula, and programs with reduced duplication and time wastage. As a
result, learners will gain a holistic perspective on their career development in the tourism field, fostering
its strength, sustainability, and resilience. With the wide geographical scope of the project, the proposed
patterns and solutions have the potential to enrich digital tourism expertise beyond the regions involved,
showcasing the significance of high technologies in both metropolitan and lesser-known regions,
thereby enhancing visibility and economic benefits for all involved stakeholders.

The tourism sector is highly fragmented, and sub-sectors such as transport, accommodation,
restaurants and catering, and personal services are all subject to very different challenges and
opportunities when it comes to digitalization. There are significant differences in human resource
capabilities, different levels of awareness, and variations in digital skills. Moreover, in the tourism
system, the challenges and opportunities that individual businesses encounter become magnified,
distorted, and amplified both in business ecosystems, and at the collective destination level
(Digitalisation in Tourism, European Commission’s EASME).

1.2 Target Audience

The Training Kit provides an understanding of the vital role of digital tourism to VET providers in
tourism and hospitality. Within this, the direct target group is VET providers in the field of tourism and
hospitality, and indirect target group are students, professionals and experts, and others, who do not
have a direct background in the field of tourism and hospitality, but they want to upgrade their knowledge
for their own (individual) purpose only based on self-learning.
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1.3 Finance

The Training Kit is a result of the project FuTour supported by the European Commission under the

Erasmus + Programme:
O

Co-funded by Funded by the European Union. Views and opinions expressed are however those of the author(s) only
the European Union and do not necessarily reflect those of the European Union or the European Education and Culture
Executive Agency (EACEA). Neither the European Union nor EACEA can be held responsible for them.

1.4 Partners

The project’s partners are as following:

- Gewerkstatt (Germany), hitps://gbsgewerkstatt.de/ - the project coordinator,

- Ctl Eurocollege, www.ctleuro.ac.cy, (Cyprus),

- ASSERTED KNOWLEDGE, https://www.asserted.eu/, (Greece),

- Zespol Szkol Morskich w Darlowie, https://www.zsm.darlowo.pl/, (Poland), and
- CFPCEMON, https://cfpcemon.it/, (Italy).

You can find more info about the project’s partners: http://www.futour.erasmusplus.website/about



https://qbsgewerkstatt.de/
http://www.ctleuro.ac.cy/
https://www.asserted.eu/
https://www.zsm.darlowo.pl/
https://cfpcemon.it/
http://www.futour.erasmusplus.website/about
http://www.futour.erasmusplus.website/about
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2. Instructional Designers

2.1 Identify learning needs

Training Kit for VETs, developed by “FuTour” partners, revolve around building a comprehensive
and balanced understanding of digitalization in the tourism and hospitality sector, while fostering skills
and competencies that enable learners to navigate the challenges and capitalize on the opportunities
presented by digital technologies. To achieve the aim, the following learning needs were taken into
consideration to create a comprehensive structure of modules.

Digitalization Awareness and Understanding: There is a need to raise awareness and
understanding among education providers and learners in the tourism sector about the significance of
digitalization. This includes comprehending the impact and implications of digital technologies on
various sub-sectors within tourism, such as marketing, transport, accommodation, restaurants, catering,
and personal services.

Digital Skills and Competencies: Due to significant variations in digital skills among individuals
and businesses in the tourism industry, there is a requirement to enhance learners' digital skills and
competencies. This involves equipping them with the latest tools, practices, and methods relevant to
digitalization in the tourism and hospitality sector.

Adaptability and Flexibility: Learners need to develop adaptability and flexibility to cope with the
dynamic nature of digital technologies and their impact on the tourism industry. This includes being
open to embracing emerging trends and evolving business models.

Identifying Opportunities for Digitalization: Education providers need to empower learners to
identify opportunities for digitalization within their respective sub-sectors and businesses. This may
involve recognizing untapped potential and innovative approaches to enhance digital presence and
efficiency.

Sustainable and Responsible Digitalization: There is a need to emphasize the importance of
sustainable and responsible digitalization practices within the tourism sector. This includes preventing
over-tourism and promoting eco-friendly initiatives that align with environmental and social
responsibility.

Enhancing Employability: The course should focus on enhancing the employability of learners
by equipping them with practical skills and knowledge relevant to the digitized landscape of the tourism
industry. This may involve preparing them for various roles and positions within the sector that demand
digital literacy and adaptability.

5
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2.2 Determinate learning objectives

Training Kit for VET provides a comprehensive understanding of digitalization and its application
in the field of tourism, hospitality, and service providers. On the completion of training, learners will:

e Explore the concept of digital tourism and its historical development, evolution, and
manifestations over time. They will critically discuss issues related to digital tourism
governance, ethics, and regulations in the context of the tourism industry.

o Differentiate between various forms of digital tourism and analyze the implications of
digitalization on tourism, hospitality, and service providers. Through critical self-
reflection, they will assess their own actions and planned implementations towards digital
tourism, evaluating outcomes and learning from experiences.

e Learn to effectively communicate their insights through innovative teaching strategies.
Drawing from various theoretical and research perspectives, students will enhance their
understanding of digital tourism and develop their own theories of learning and practice.

Training Kit contains the Handbook and the Learning Course.

The Handbook serves as a supplementary guide for learners who are engaging with the learning
course. Unlike the detailed content provided in the course, the handbook provides a concise and user-
friendly overview of the course's key concepts, objectives, and structure. It acts as a starting point for
learners to understand what they will be studying throughout the course.

The learning content is presented using a series of "Power Point Presentations." These
presentations consist of slides that contain visual and textual information. Each presentation focuses
on a particular topic or module within the course. The Power Point Presentations offer a structured and
visually engaging way to convey detailed information to learners. The Handbook serves as an
introduction or overview, providing a broad outline or summary of what the course entails, while the
Power Point Presentations delve into the specifics of each topic or module covered in the training.
Learners can find more detailed explanations and discussions about each concept within the comment
section associated with each slide. This setup ensures that learners have access to both a concise
overview and comprehensive details as they progress through the learning experience.

There are 12 units in the Training Kit available online LINK {............ }. Units are structured to
equip VET providers with an extended body of theoretical material and in class activities to choose
from when instructors design their own courses. All units offer recommended reading and updated
references the learner can undergo in order to enhance both knowledge and experience.

The sequence of units as following:

Unit 1. EU Green Policy: Paving the Way to a Sustainable Future.

Unit 2. Tourism after Covid 19
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Unit 3. Digitalization Strategy for VET Providers in EU Member States

Unit 4. Digital Education for Tourism

Unit 5. Human Digital Skills for Tourism

Unit 6. Digital Education for VET Providers: Case Study - Vasilis Travel

Unit 7. Digital education for educators |.: New trends in VET

Unit 8. Digital education for educators Il.: Blended Learning in VET

Unit 9. Digital education for educators lll.: New teaching methods in VET

Unit 10. Frameworks for Future Tourism: Teach how to deal with the digital crisis.
Unit 11. Frameworks for Future Tourism: How to find and follow actual trends.

Unit 12. Frameworks for Future Tourism: How to create your digital identity and improve your
work.

2.3 Design the learning architecture — structure and
sequences

The short reports for each unit, including the description of in-class assessments, the learning
outcomes and list of references, are presented in the following section of the handbook.

Unit 1. EU Green Policy: Paving the Way to a Sustainable Future

In this chapter, learners will delve into the objectives, principles, and implementation strategies
of the EU Green Policy, which is designed to address the pressing environmental challenges of our
time. The unit aims to raise awareness about the impact of human activities on the environment and
emphasize the urgent need for sustainable practices.

The chapter covers various key aspects of the EU Green Policy, including efforts to reduce
greenhouse gas emissions, promote the use of renewable energy sources, enhance energy efficiency,
and protect biodiversity. Learners will explore the multifaceted nature of these initiatives and understand
their significance in achieving a sustainable future.

Furthermore, the chapter delves into the legal and regulatory frameworks that underpin the EU
Green Policy. Learners will study relevant directives and regulations that guide and shape
environmental policies within the European Union.
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To enhance the learning experience, the chapter incorporates engaging case studies and
interactive activities. These real-life examples and hands-on exercises provide students with practical
insights and allow them to deepen their understanding of the EU Green Policy's impact on various
sectors and regions.

By the end of this chapter, students will have gained a solid foundation in the EU Green Policy
and its role in paving the way to a sustainable future. They will be equipped with the knowledge and
awareness needed to critically analyze environmental issues and contribute to the development of
sustainable solutions in their communities and beyond.

References:

Behrens, A., & Liu, Z. (2020). Implications of the European Green Deal for the energy sector.

Boldrin, A., Maragnani, A., & Rigamonti, L.

Assessment of the European Strategy for Plastics in a Circular Economy: From Rhetoric to Reality.
Resources, Conservation and Recycling, 161, 104942

e Delbeke, J., & Vis, P. (2019). The European Green Deal: An ambitious yet feasible policy package to
address climate change and inequality. Climate Policy, 19(8), 969-974.

e Jepma, C., & van der Gaast, W. (2020). The European Green Deal: Challenges for energy-intensive
industries. Energy Transitions, 2(1), 33-42.

e European Climate Foundation. Achieving the EU Climate Neutrality Goal - Policy priorities for a successful
transition.

e FEuropean Commission. European Green Deal. Retrieved from
https://ec.europa.eu/info/strategy/priorities-2019-2024/european-green-deal_en

e FEuropean Commission. EU Climate Law. Retrieved from https://ec.europa.eu/clima/policies/eu-climate-
action/law_en

e European Commission. Biodiversity Strategy for 2030 - Bringing nature back into our lives. Retrieved from
https://ec.europa.eu/environment/strategy/biodiversity-strategy-2030_en

e European Commission. Natura 2000 - Europe's largest network of protected areas. Retrieved from
https://ec.europa.eu/environment/nature/natura2000/

e FEuropean Commission. EU Action Plan - For nature, people, and the economy. Retrieved from
https://ec.europa.eu/environment/nature/biodiversity/strategy/index_en.htm#eu-biodiversity-strategy-to-
2030

e FEuropean Commission. LIFE Programme - Funding for nature and biodiversity. Retrieved from
https://ec.europa.eu/environment/life/

e FEuropean Commission. Circular Economy Action Plan. Retrieved from
https://environment.ec.europa.eu/strategy/circular-economy-action-plan_en
e European Commission. Biodiversity Strategy for 2030. Retrieved from

https://ec.europa.eu/environment/strategy/biodiversity-strategy-2030_en
European Commission. Farm to Fork Strategy. Retrieved from https://ec.europa.eu/food/farm2fork_en
European  Commission.  Sustainable and Smart Mobility  Strategy. Retrieved from
https://ec.europa.eu/transport/themes/mobility-strategy _en

e FEuropean Environment Agency. State of the Environment Report. Retrieved from
https://www.eea.europa.eu/soer
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e European Environmental Bureau. Circular Economy in Europe: Priorities for Action. Retrieved from
https://eeb.org/library/circular-economy-in-europe-priorities-for-action/

e Eurostat. Environmental Statistics. Retrieved from https://ec.europa.eu/eurostat/web/environment
Ellen MacArthur Foundation. Circular Economy in Europe: Insights from the Ellen MacArthur Foundation.
Retrieved from https://www.ellenmacarthurfoundation.org/publications

e European Environmental Bureau (EEB). EU Environmental Implementation Review. Retrieved from
https://eeb.org/european-environmental-implementation-review-eir/
European Renewable Energy Council
Hirth, L., Ueckerdt, F., & Edenhofer, O. (2020). Employment Impacts of Renewable Energy Transition in
Europe - Evidence from Macro-Micro Approach. Journal of Cleaner Production, 270, 122194.

e European Investment Bank (EIB). Climate and Environment. Retrieved from
https://www.eib.org/en/topics/climate-environment

e FEuropean Parliament.). A European Green Deal. Retrieved from
https://www.europarl.europa.eu/factsheets/en/sheet/141/a-european-green-deal

e European Parliament. Achieving the climate neutrality goal - State of play of the negotiations. European
Court of Auditors.). The European Green Deal: Challenges and Opportunities. Retrieved from
https://www.eca.europa.eu/Lists/ECADocuments/RESEARCHPAPER20_08/RESEARCHPAPER20_08
_EN.pdf

e European Council. Conclusions on the European Green Deal. Retrieved from
https://www.consilium.europa.eu/en/press/press-releases/2019/12/13/european-council-conclusions-on-
the-european-green-deal/

e Institute for European Environmental Policy (IEEP).). Assessing the European Green Deal. Retrieved
from https://ieep.eu/publications/assessing-the-european-green-deal

e Intergovernmental Panel on Climate Change (IPCC). Climate Change 2021: The Physical Science Basis.
Retrieved from https://www.ipcc.ch/report/ar6/wgl/

e International Energy Agency (IEA). Energy Policies of IEA Countries: European Union. Retrieved from
https://www.iea.org/reports/energy-policies-of-iea-countries-european-union-2020-review

e Our World in Data. Environmental Impact of Food. Retrieved from
https://ourworldindata.org/environmental-impacts-of-food

e Vomiero, M. (2020). The European Union's Single-Use Plastics Directive: Ambitious and Adequate?
Journal for European Environmental & Planning Law, 17(2), 165-175.

e United Nations Environment Programme (UNEP). Emissions Gap Report. Retrieved from
https://www.unep.org/emissions-gap-report-2020

e UNEP. Making Peace with Nature: A Scientific Blueprint to Tackle the Climate, Biodiversity, and Pollution
Emergencies. https://www.unep.org/resources/making-peace-nature

e World Wide Fund for Nature (WWF). Living Planet Report. Retrieved from
https://wwf.panda.org/knowledge hub/all_publications/living_planet_report_2020/

e Yale Center for Environmental Law and Policy. Environmental Performance Index. Retrieved from
https://epi.yale.edu/

Unit 2. Tourism after Covid 19

In this chapter, learners will explore the profound crisis that the tourism industry faced due to
the global Covid-19 pandemic and its far-reaching impact on the sector. The chapter investigates the
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changes and developments that emerged as a result of this crisis, and gains insights into the trends,
tendencies, challenges, and needs that have shaped the field.

Throughout the unit, learners will become acquainted with good practices that have emerged in
response to the crisis. These examples of resilience, adaptability, and innovation will provide valuable
lessons and inspiration for the recovery and future growth of the tourism industry.

The chapter will also focus on proposing solutions for rebooting and recovering tourism in the
post-pandemic era. Digital tourism, which harnesses technology and online platforms, will be explored
as a means to adapt and thrive in the new landscape. Additionally, sustainable tourism practices will be
emphasized as a vital component for long-term resilience and environmental stewardship.

As learners progress through the chapter, ample time will be dedicated to discussions and
activities. These interactive elements will encourage critical thinking, collaboration, and creative
problem-solving. By actively engaging with the material, learners may gain a comprehensive
understanding of the challenges and opportunities facing the tourism industry, as well as contribute to
the exploration of potential solutions.

By the end of this chapter, learners will have a solid grasp of the crisis that impacted the tourism
industry, the changes that have taken place, and the strategies needed for recovery and future success.
They are equipped with valuable insights and tools to navigate the evolving landscape of the tourism
industry, embracing digital and sustainable approaches to foster resilience and growth.

References:

e Airey, D., & Tribe, J. (Eds.). (2022). Food, Drink and Tourism: From Terroir to Gastronomy. Channel View
Publications.

e Buhalis, D., & Leung, R. (Eds.). (2023). Information and Communication Technologies in Tourism 2023:
Proceedings of the International Conference in Dubai, UAE, January 23-26, 2023. Springer.

e Deloitte. (2023). Global Travel and Hospitality Outlook 2023: Reshaping the Industry for the Future.
Retrieved from https://www?2.deloitte.com/global/en/pages/consumer-business/articles/global-travel-
hospitality-outlook.html

e Dias, A., & Machado, C. (2022). Rebuilding tourism after the COVID-19 pandemic: The case of Portugal.
Current Issues in Tourism, 1-18.

e DMO Tourism Futures Taskforce. (2022). Tourism Beyond 2022: A Framework for Recovery. Retrieved
from https://www.destinationmarketing.org/sites/default/files/2022-
04/DMO%20Tourism%20Futures%20Taskforce%20Report%20Final.pdf

e Dredge, D., & Gyiméthy, S. (Eds.). (2023). Tourism and Digital Transformation: Impacts and Challenges.
Channel View Publications.

e European Travel Commission (ETC). (2023). Quarterly Report on European Tourism: Q4/2022. Retrieved
from https://etc-corporate.org/quarterly-report-on-european-tourism/

European Data Protection Supervisor
Gretzel, U., & Yoo, K. H. (2022). Robots in hospitality and tourism: Applications, implications, and future
research directions. Journal of Travel Research, 00472875211066262.

e Gretzel, U., Sigala, M., Xiang, Z., & Koo, C. (2023). Smart tourism: Foundations and developments. In

Information and Communication Technologies in Tourism 2023 (pp. 1-10). Springer.

10
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e Liu, Z, Li, X, & Liang, X. (2022). Designing persuasive tourist experiences: A framework for destination
marketers. Journal of Destination Marketing & Management, 20, 100713.

e McKinsey & Company. (2022). Rethinking travel and tourism for the post-COVID-19 world. Retrieved from
https://lwww.mckinsey.com/industries/travel-logistics-and-transport-infrastructure/our-insights/rethinking-
travel-and-tourism-for-the-post-covid-19-world

e McKinsey & Company. (2023). Travel and Tourism After COVID-19: Navigating the Path to Recovery.
Retrieved from https://www.mckinsey.com/industries/travel-transport-and-logistics/our-insights/travel-
and-tourism-after-covid-19-navigating-the-path-to-recovery

e Meng, B., Hall, C. M., & Scott, D. (2022). Co-creating experiential tourism products: Opportunities and
challenges for destination management organizations. Journal of Travel Research, 00472875221103366.

e Nguyen, H. T. H., & Nguyen, T. H. (2022). The potential of virtual reality in enhancing tourist experiences:
A case study of Vietham. Journal of Tourism and Hospitality Management, 29(1), 21-33.

e Scott, D.,, Hall, C. M., & Gdssling, S. (2023). Sustainable tourism transitions: A roadmap for
transformation. Journal of Sustainable Tourism, 31(1), 1-19.

e The World Bank. (2022). Tourism Policy Responses to the Coronavirus (COVID-19). Retrieved from
https://www.worldbank.org/en/topic/tourism/brief/covid-19-tourism-policy-responses

e Wang, D., & Xiang, Z. (2022). Smart tourism destinations: Enhancing destination competitiveness. Journal
of Destination Marketing & Management, 100667. doi: 10.1016/j.jdmm.2022.100667

e Xiang, Z., Du, Q., Ma, Y., & Fan, W. (2022). Digital transformation in the travel industry: A review and
synthesis. Journal of Travel Research, 00472875221080714.

e Zhang, J., & Xie, P. F. (2022). Tourism recovery and resilience in the post-COVID era: A comparative
study of China and Europe. Journal of Destination Marketing & Management, 12, 100719. doi:
10.1016/j.jdmm.2021.100719

e Zhang, Y., Li, X., & Zhang, X. (2022). How robot technology improves the perceived service quality in the
hospitality industry: A study of hotel guests' experience. Journal of Travel Research,
00472875221124468.

Unit 3. Digitalization Strategy for VET Providers in EU Member States

This chapter delves into the crucial topic of digitalization strategy for vocational education and
training (VET) providers across European Union (EU) Member States. With the rapid advancements in
technology and the increasing importance of digital skills in the modern workforce, the need to embrace
digital transformation has become paramount for VET institutions.

The chapter begins by providing an in-depth exploration of digital transformation, highlighting its
significance and impact on the VET sector. It discusses how digital technologies have revolutionized
various aspects of education, including curriculum design, instructional methods, assessment
techniques, and administrative processes. The chapter emphasizes that VET providers must adapt to
these changes to remain relevant and effectively prepare learners for the demands of the digital age.

Moving forward, the chapter focuses on the formulation of a comprehensive digitalization
strategy for VET providers. It delves into the key components and considerations that should be taken
into account when developing such a strategy. Factors such as infrastructure development, integration
of digital tools and resources, teacher training and upskilling, and student support mechanisms are

11
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explored in detail. The chapter highlights the importance of aligning the digitalization strategy with the
overall goals and objectives of the VET institution.

Furthermore, the chapter delves into the policy and political aspects surrounding digitalization
strategy in the VET sector. It examines the role of national and EU-level policies in shaping and guiding
the digital transformation of VET providers. The chapter explores policy initiatives, funding mechanisms,
and regulatory frameworks that support the adoption of digital technologies in VET. It also discusses
the political challenges and considerations that policymakers and VET providers must navigate to
ensure successful implementation of digitalization strategies.

Throughout the chapter, real-world case studies and best practices from various EU Member
States are presented to provide practical insights and inspiration for VET providers seeking to develop
and implement their own digitalization strategies.

The chapter concludes with a summary of key takeaways and recommendations for VET
providers, policymakers, and stakeholders involved in shaping the digital future of vocational education
and training in the EU.

References:

e Berger, T.; Frey, C.B. Digitalization, Jobs, and Convergence in Europe: Strategies for Closing the Skills
Gap. The  Oxford Martin ~ School Research Report. 2016.  Available  online:
https://www.oxfordmartin.ox.ac.uk/downloads/reports/SCALE__ Digitalisation_Final.pdf

e Caruncho, V.F. Effects of the COVID-19 Pandemic on Young People during the Transition from School
to Training and Work in Germany. In Effects of the COVID-19 Pandemic on Vocational Education and
Training: International Perspectives of Policy Makers and Practitioners; BIBB: Bonn, Germany, 2022.

e Digital Education Action Plan (2021-2027) (no date) European Education Area. Available at:
https://education.ec.europa.eu/focus-topics/digital-education/action-plan (Accessed: 20 March 2023).

e Esser, F.H. Digitalization and Al Are Conductive to Increasing the Attractiveness of Vocational Education
and Training. In Vocational Training in Research and Practice: VET Trends 2019, Special Edition; BIBB:
Bonn, Germany, 2019; Volume 3, p. 4.

e FEuropean Commission, Directorate-General for Budget, The EU’s 2021-2027 long-term budget and
NextGenerationEU : facts and figures, Publications Office of the European Union, 2021,
https://data.europa.eu/doi/10.2761/808559
Summary-of-D4.1.pdf (eddie-erasmus.eu)

What is Digital Education? (1970) The University of Edinburgh. Available at:
https://www.ed.ac.uk/institute-academic-development/learning-teaching/staff/digital-ed/what-is-digital-
education (Accessed: 31 May 2023).

e Wolter, A.; Kerst, C. The “academization” of the German qualification system: Recent developments in
the relationships between vocational training and higher education in Germany. Res. Comp. Int. Educ.
2015, 4, 510-524.

e World Economic Forum. The Future of Jobs Report 2020. 2020. Available online:
https://www3.weforum.org/docs/WEF_ Future_of Jobs 2020.pdf

e Yang, C.; Kaiser, F.; Tang, H.; Chen, P.; Diao, J. Sustaining the Quality Development of German
Vocational Education and Training in the Age of Digitalization: Challenges and Strategies. Sustainability
2023, 15, 3845. https://doi.org/10.3390/ su15043845
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pandemic educational policy and delivery in Europe. Policy and Society, 41(1), pp.111-128, DOI:
https://doi.org/10.1093/polsoc/puab016

Unit 4. Digital Education for Tourism

This chapter explores the realm of digital education for the tourism industry, focusing on the
challenges posed by digitalization and the importance of equipping tourism professionals with the
necessary knowledge and skills in this rapidly evolving landscape.

The chapter begins by discussing the digital challenges faced by the tourism sector. It highlights
the profound impact of digital technologies on various aspects of the industry, including customer
behavior, marketing strategies, distribution channels, and the overall travel experience. The chapter
examines how advancements such as online booking platforms, social media, and review websites
have transformed the way travelers plan and experience their trips. It also addresses the challenges
arising from the increasing demand for personalized and immersive digital experiences in tourism.

Moving forward, the chapter delves into the concept of digital education for tourism. It
emphasizes the need for tourism professionals to develop a solid understanding of digital tools,
platforms, and strategies to thrive in this competitive landscape. The chapter explores the key
components of digital education, including technical skills, digital marketing, data analytics, and the use
of emerging technologies in the tourism industry. It highlights the importance of fostering a culture of
continuous learning and adaptation to keep up with the evolving digital trends.

One of the prominent topics discussed in this chapter is learning about the metaverse. The
chapter delves into the concept of the metaverse and its potential implications for the tourism industry.
It examines how virtual reality (VR), augmented reality (AR), and other immersive technologies are
reshaping the way tourists explore destinations, engage with cultural heritage, and interact with service
providers. The chapter explores the educational opportunities presented by the metaverse and how
tourism professionals can leverage these technologies to enhance the overall tourist experience.

Throughout the chapter, case studies and examples from the tourism industry are presented to
illustrate the practical applications of digital education in different contexts. These examples showcase
how tourism organizations and educational institutions are incorporating digital tools and strategies into
their training programs to equip professionals with the necessary skills to thrive in the digital era.

The chapter concludes by summarizing the key takeaways and emphasizing the importance of
embracing digital education in the tourism industry. It highlights the potential benefits of digitalization
for tourism professionals, including improved competitiveness, enhanced customer engagement, and
increased efficiency. The chapter also underscores the need for collaboration between industry
stakeholders, educational institutions, and policymakers to create a supportive ecosystem for digital
education in tourism.
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Unit 5. Human Digital Skills for Tourism

This chapter delves into the realm of digital human skills for the tourism industry, focusing on
the importance of embracing digitalization and connectivity in the 21st century. It provides a
comprehensive understanding of what human digital skills entail, specifically tailored to the needs of
the tourism sector. The chapter also emphasizes the significance of keeping digital skills updated to
remain competitive in the ever-evolving digital landscape.

The chapter begins by exploring the concepts of digitalization and connectivity in the tourism
industry. It highlights how digital technologies and connectivity have transformed the way tourism
businesses operate, interact with customers, and deliver services. The chapter discusses the increasing
reliance on digital platforms, online booking systems, and social media for marketing and
communication purposes. It emphasizes the need for tourism professionals to adapt to these changes
and acquire the necessary digital skills to navigate the digital landscape effectively.

Moving forward, the chapter delves into the specific set of 21st-century digital skills that are vital
for professionals in the tourism industry. It explores key competencies such as digital literacy,
information management, communication and collaboration in digital environments, critical thinking,
problem-solving, and adaptability. The chapter highlights how these skills are crucial for tourism
professionals to effectively utilize digital tools, analyze data, engage with customers through digital
channels, and stay ahead of the competition.
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The chapter then delves into the realm of digital skills specifically relevant to the tourism industry.
It explores topics such as digital marketing strategies, search engine optimization (SEO), social media
management, online reputation management, data analytics, and customer relationship management
(CRM) systems. The chapter provides insights into how tourism professionals can leverage these digital
skills to enhance customer experiences, improve operational efficiency, and drive business growth in
the digital era.

One of the key focal points of this chapter is the importance of keeping digital skills updated. It
provides guidance on how tourism professionals can stay abreast of the latest digital trends, tools, and
techniques. The chapter explores various avenues for continuous learning, including online courses,
webinars, industry conferences, and networking with peers. It emphasizes the need for a growth
mindset and a commitment to lifelong learning to adapt to the rapid pace of digital advancements in the
tourism industry.

Throughout the chapter, practical examples, case studies, and success stories from the tourism
industry are presented to illustrate the real-world applications of digital human skills. These examples
showcase how tourism professionals have utilized their digital skills to drive innovation, improve
customer experiences, and achieve business objectives.

The chapter concludes by summarizing the key takeaways and underscoring the significance of
developing and updating digital skills in the tourism industry. It emphasizes that embracing digital
human skills is not only essential for personal and professional growth but also critical for the success
and sustainability of tourism businesses in the digital age. The chapter encourages tourism
professionals to invest in their digital skillset and seize the opportunities presented by digitalization and
connectivity in the dynamic tourism landscape.
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Unit 6. Digital Education for VET Providers: Case Study - Vasilis Travel

This chapter presents a captivating case study on Vasilis Travel, exploring the intersection of
digital education and the role of travel influencers in destination marketing. The chapter aims to deliver
specific learning outcomes, focusing on the concept of travel influencers and their impact on the
industry.

The chapter begins by introducing the concept of a travel influencer, highlighting their
significance in the realm of destination marketing. It explores how these individuals leverage their online
presence, social media platforms, and digital storytelling skills to promote and showcase different travel
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destinations. The chapter emphasizes the importance of influencer destination marketing and the power
of personal narratives in shaping travelers' perceptions and choices.

Moving forward, the chapter delves into how travel influencers utilize technology to enhance
their reach and engagement. It examines the various digital tools and platforms they employ, such as
social media platforms, travel blogging, vlogging, and immersive technologies like virtual reality (VR)
and augmented reality (AR). The chapter explores how travel influencers harness technology to create
compelling content, engage with their audiences, and inspire travel experiences.

Furthermore, the chapter highlights how technology can assist individuals in marketing
themselves and places. It discusses the role of digital marketing strategies, search engine optimization
(SEO), website and content creation, and social media management in promoting personal brands and
travel destinations. The chapter provides insights into how technology can enable individuals and
destinations to effectively communicate their unique value propositions, attract visitors, and build a
strong online presence.

Throughout the chapter, the case study of Vasilis Travel serves as a real-world example,
illustrating how the company leverages digital education, travel influencers, and technology to enhance
destination marketing efforts. It showcases how Vasilis Travel has embraced digital tools and
collaborated with travel influencers to amplify their brand, expand their reach, and cultivate a loyal
customer base.

In conclusion, this chapter enables readers to comprehend the concept of travel influencers and
their role in destination marketing. It underscores the importance of influencer destination marketing
and the effective use of technology in this context. By exploring the case study of Vasilis Travel, readers
gain practical insights into how digital education and technology can be leveraged to market oneself
and destinations in the dynamic and competitive travel industry.
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Next three units (unit 7, unit 8 and unit 9) concentrate on the new trends and threads that are
affecting the VET sector globally.

Unit 7. Digital education for educators |.: New trends in VET

In this unit, the focus will be on the significant transformations occurring in Vocational Education
and Training (VET) systems at the global level. Learners will delve into the key issues surrounding these
changes and their impact on VET providers. Moreover, the chapter will explore the crucial steps that
need to be taken to support VET teachers and trainers in their mission.

The chapter will begin by examining the emerging trends and potential threats in the VET
landscape. It will analyze the dynamic forces shaping the field and explore how these trends can
influence the future of VET. By understanding these factors, learner can better prepare for the
challenges and opportunities that lie ahead.

Next, the chapter will shift the focus to the future of VET within the European Union (EU).
Learners will delve into the EU's vision and strategies for advancing VET, including initiatives aimed at
fostering innovation, adaptability, and international cooperation. Through this exploration, they will gain
insights into the EU's commitment to equipping individuals with the skills and competencies needed for
the modern workforce.

Finally, the chapter will pay attention to the vital role of VET teachers and trainers in an ever-
changing world. Learners will examine the evolving demands placed upon educators and the challenges
they face in adapting to new educational paradigms and will explore strategies to support VET teachers
and trainers, such as professional development opportunities, collaboration, and the integration of
innovative pedagogical approaches.

Throughout this chapter, learners will engage in thought-provoking discussions and activities to
deepen our understanding of the issues at hand. By actively participating in these interactive elements,
they will have the opportunity to contribute your insights and experiences, fostering a collaborative
learning environment.
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By the conclusion of this chapter, learners will have gained a comprehensive understanding of
the transformations occurring in VET systems globally, the future outlook for VET in the EU, and the
vital role of VET teachers and trainers. Equipped with this knowledge, they will be better prepared to
support and champion VET initiatives, ensuring the continued growth and success of vocational
education and training in a changing world.
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Unit 8. Digital education for educators Il.: Blended Learning in VET

The unit explores the concept of online teaching in greater detail, with a focus on blended
learning methods. Throughout this chapter, learners will investigate the advantages of blended learning,
the different types of blended learning models, and practical tips for implementing these methods into
your daily teaching practice.
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Chapter begins by examining the numerous advantages of blended learning. By leveraging
online tools and resources, blended learning can enhance student engagement, promote active
learning, and provide personalized learning experiences. Learners will explore how these benefits can
positively impact teaching competences, allowing instructors to create a more interactive and effective
learning environment.

Next, the unit will delve into the various types of blended learning models. From the flipped
classroom approach to the station rotation model, we will explore the different ways in which face-to-
face instruction and online activities can be integrated. By understanding these models, learners will
have the knowledge and flexibility to select the most appropriate blended learning approach for your
specific teaching context and learning objectives.

Finally, the unit will provide practical tips for using blended learning in Vocational Education and
Training (VET). Unit will discuss strategies for designing effective online learning materials, fostering
student collaboration and interaction, and assessing student progress. These tips will empower
teachers to successfully implement blended learning in their VET courses, ultimately enhancing the
learning experience and building rapport with your learners.

Throughout the chapter, there will be opportunities for discussion and activities, allowing
instructors to reflect on their own teaching practice and collaborate with peers. By actively engaging in
these interactive elements, learners will gain a deeper understanding of how blended learning can be
effectively applied in the VET context.

By the end of this chapter, learners will have a comprehensive understanding of blended
learning in online teaching. They will be equipped with the knowledge and practical tips necessary to
implement various blended learning models, capitalize on their advantages, and foster positive teaching
competences and rapport with your learners. Embracing blended learning approaches will enable them
to create engaging and effective learning experiences in the online teaching environment.
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Unit 9. Digital education for educators Ill.: New teaching methods in VET

This unit will delve into the latest trends in teaching and education, focusing on six of the newest
and most impactful approaches. It will compare and contrast these trends, providing insights into their
unique characteristics and potential benefits. Through examples and case studies, the unit will
demonstrate how these methods can be applied in diverse settings to enrich learner experiences and
create engaging and enjoyable classes.

The unit starts by exploring the distinction between project-based learning and problem-based
learning. These student-centered approaches emphasize active participation, critical thinking, and
problem-solving skills. Learners will delve into the key features of each method, highlight their
similarities and differences, and showcase real-world examples of how they have been successfully
implemented.

Next, the chapter will examine the concepts of microlearning and bite-sized learning. In a world
where attention spans are decreasing, these approaches break down learning into smaller, more
manageable units. The chapter will explore their effectiveness in promoting knowledge retention and
flexibility, as well as provide practical examples of how microlearning and bite-sized learning can be
integrated into different learning environments.

Furthermore, the unit will explore the realms of gamification and game-based learning. By
incorporating game elements into the learning process, these approaches increase learner engagement
and motivation. Learners will discuss the principles of gamification and game-based learning, examine
their applications across various subjects and age groups, and share inspiring examples of how
educators have successfully leveraged these methods to create interactive and fun learning
experiences.

Finally, the chapter will provide the audience with a set of activities to further embrace the
knowledge gained throughout this chapter. These activities will encourage learners to reflect on their
own teaching practice, apply the concepts explored, and explore additional resources to deepen an
understanding of these innovative trends.

By the end of this chapter, learners will have a comprehensive understanding of the newest
trends in education. They will be equipped with practical knowledge and examples to implement project-
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based learning, problem-based learning, microlearning, bite-sized learning, gamification, and game-
based learning in your own teaching practice. These approaches will enhance learner engagement,
create more dynamic and enjoyable classes, and ultimately contribute to the overall success of your
students' educational journey.
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Unit 10. Frameworks for Future Tourism: Teach how to deal with the digital crisis.

This unit will provide teachers with valuable tools and strategies to transform a hypothetical
digital crisis into a strategic advance. The unit will focus on three key aspects: strengthening digital
reputations, managing negative reviews, and rebranding specific activities. By addressing these
areas, teachers will be equipped with the necessary knowledge and skills to effectively navigate and
overcome digital challenges.

The chapter will begin by exploring ways to strengthen digital reputations. Learners will delve
into the importance of online reputation management and provide practical suggestions on how to
enhance and protect one's digital presence. By implementing these strategies, teachers can build a
positive online image that reinforces their credibility and professionalism.

Next, learners will delve into the topic of managing negative reviews. The unit will provide step-
by-step guidance on how to handle negative feedback and mitigate potential damage. Teachers will
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learn effective communication techniques, conflict resolution strategies, and methods to turn negative
experiences into opportunities for growth and improvement.

Finally, the unit will focus on the concept of rebranding specific activities. Recognizing the
significance of branding in the digital age, learners will explore how teachers can strategically reposition
and revitalize their activities to attract and engage their target audience. This chapter will discuss the
importance of consistent messaging, visual identity, and storytelling in creating a compelling brand
narrative.

Throughout the chapter, practical examples and case studies will be shared to illustrate the
concepts and strategies discussed. Teachers will have the opportunity to apply these principles to their
own professional contexts, ensuring the information is relatable and actionable.

By the conclusion of this chapter, teachers will be equipped with the instruments to effectively
manage a digital crisis and turn it into a strategic advancement. They will have gained a comprehensive
understanding of how to strengthen digital reputations, manage negative reviews, and rebrand specific
activities. By applying these strategies, teachers can enhance their online presence, effectively handle
challenges, and create a positive and impactful digital footprint.
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Unit 11. Frameworks for Future Tourism: How to find and follow actual trends

Unit 11 will provide teachers with a comprehensive set of tools to research and analyze actual
tourism trends. The unit will focus on two key areas: understanding the touristic needs of different
generations and identifying online trends and resources. By exploring these topics, teachers will be
equipped with the knowledge and skills to stay informed and adapt their teaching to the evolving needs
of the tourism industry.

The chapter will begin by delving into the importance of understanding the touristic needs of
different generations. Learners will explore the characteristics and preferences of various generations,
such as Baby Boomers, Generation Z, and Generation Y (Millennials), among others. By gaining
insights into their unique travel behaviors, interests, and expectations, teachers can tailor their teaching
approaches and curriculum to effectively engage and meet the needs of diverse groups of learners.

Next, the chapter will focus on the methods and resources available for researching online
trends in the tourism industry. Learners will discuss effective strategies for finding and analyzing
relevant information, such as industry reports, market research, social media listening, and online
surveys. Teachers will learn where to find reliable and up-to-date data on tourism trends, allowing them
to incorporate the latest insights into their teaching materials and classroom discussions.

Throughout the chapter, practical examples and case studies will be shared to illustrate how
teachers can apply the research findings to their teaching practice. This will ensure that the information
is relatable and applicable in real-world scenarios.

By the end of this chapter, teachers will have gained a comprehensive understanding of
researching actual tourism trends. They will be equipped with the tools to understand the touristic needs
of different generations and identify relevant online resources to stay abreast of the latest trends. By
integrating these insights into their teaching, teachers can create dynamic and engaging lessons that
reflect the evolving demands and interests of the tourism industry, ensuring that their students are well-
prepared for future career opportunities.
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Unit 12. Frameworks for Future Tourism: How to create your digital identity and
improve your work

Unit 12 will delve into the realm of digital identity creation and digital networking. The unit will
provide teachers with valuable insights and best practices to establish a strong digital presence and
leverage digital marketing strategies. The proposed content of this chapter includes understanding the
meaning and importance of digital marketing, cultivating a compelling digital identity, and exploring
various social networks and online tools.

The chapter begins by exploring the meaning and significance of digital marketing. Teachers
will gain an understanding of how digital marketing has transformed the way businesses and
professionals promote their work, reach their target audience, and build meaningful connections. They
will discuss key concepts and strategies, such as search engine optimization (SEO), content marketing,
social media marketing, and email marketing. By grasping these concepts, teachers will be able to
employ effective digital marketing techniques to enhance their work and engage with their audience.

Next, the chapter will delve into the topic of digital presence and identity. Learners will explore
the elements that contribute to a strong digital identity, including the importance of personal branding,
consistent messaging, and professional storytelling. Teachers will learn how to align their digital
presence with their goals and values, effectively communicate their expertise and achievements, and
build a positive online reputation.
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Furthermore, the unit will explore various social networks and online tools that can facilitate
digital networking and professional growth. Learners will discuss popular platforms such as LinkedIn,
Twitter, and professional blogs, highlighting their unique features and benefits. Teachers will gain
insights into how to effectively utilize these platforms to expand their professional network, share their
work, collaborate with peers, and stay updated with industry trends.

Throughout the chapter, practical examples and case studies will be shared to illustrate the
concepts and strategies discussed. Teachers will have the opportunity to apply these principles to their
own professional context, ensuring the information is relatable and actionable.

By the conclusion of this chapter, teachers will be equipped with the knowledge and tools to
create a compelling digital identity and improve their work through effective digital marketing and online
networking. They will understand the significance of digital presence and identity, and how to cultivate
an engaging online persona. Additionally, teachers will be familiar with various social networks and
online tools, enabling them to build connections, collaborate, and stay informed within their professional
communities. Embracing these practices will help teachers enhance their professional reputation,
expand their opportunities, and effectively navigate the digital landscape.
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2.4 Create engaging and impactful learning experiences

Creating engaging learning experiences requires a holistic approach. It’s not simply about selecting one
modality or another to guarantee successful learning. And it’s certainly not about confining learning to
a specific timeframe. Learning experiences need to be organic and freely continue alongside the flow
of work. They need to be ever-present in the hearts and minds of your learners. Below you can find 7
techniques that innovative learning leaders are using to create engaging, and impactful, training
experiences.

e Embrace Design Thinking

The online course offers a design thinking approach. Rather than focusing on learning outcomes, vet
providers can start with open-ended questions that address learners’ needs. This may include surveying
learners and involving online course units from the get-go to ensure they are aligned on key priorities
and values. By identifying trends and requirements using design thinking and adult learning best
practices, they can better identify the most effective delivery modality for the training experience at
hand.

e Leverage Mobile Learning

On the heels of design thinking, mobile learning is a solution that drives engagement. This online course
uses science of learning for creating engaging learning experiences. Mobile delivery is effective for
short bursts of microlearning and videos. Understanding the power of mobile will help meet the
expectations of Millennial and Gen Z learners, but it’s also effective with other generations. The key to
mobile learning is in building a learning experience that sticks and supports learners in their day-to-day
roles.

e Use Video to Catch and Keep Learners’ Attention

Video learning is an effective way to increase learner engagement and retention. In an era where binge-
watching television shows is largely commonplace, this makes sense. Short and entertaining videos
can easily be accessed on home computers or mobile devices, offering a scalable and cost-effective
solution. Video is also a great tool for providing short demonstrations, acting as a key job aid for
employees. In the same way that someone might search the internet for how-to videos on making bread,
they can access critical technical information while on the job. Video messages from instructors,
facilitators, and leaders are also great ways to convey information remotely. Luckily, making videos has
never been easier with the many screen capture tools and cameras available on desktop computers
and mobile devices.

e Use Social Learning to Build Community

This online course can be offered to Learning management Systems (LMSs) which can build-in social
networking portals to support peer-to-peer learning, mentoring and more. Providing a social space
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where learners can share their experiences helps to support a culture of coaching within your
organization.

e Adopt Experiential Learning

Effective learning experiences are often ones that include practice, reflection and collaboration to drive
retention. Experiential learning immerses learners in an experience and allows them to apply
knowledge in real-world situations. This online course considers games, game-based learning, virtual
or augmented reality (VR or AR) as part of its activities, thus providing learning experiences that are
not only relevant but also immersive and engaging. VET providers can consider role-plays in a remote
learning environment as well as business simulations, avatars and game-like interactive experiences to
engage learners.

e Make it Just-in-time

With so much learning being moved online, it's increasingly difficult for educators to maintain
engagement with learners when they’re on the job. Not only does this approach lend itself to forgetting,
it's a missed opportunity to engage with learners in a meaningful way. In the absence of live educators,
mentors, trainers, instructors, etc. the digital learning experiences need to be as attractive and
interactive as possible. Learners will be asking “What’s in it for me?” and vet educators of this online
course will need to answer the call — this online course needs to be fun, relevant, accessible and just-
in-time.

e Coaching and Reinforcement

Engaging learning experiences don’t need to stop at the end of this online course. Instead, all vet
providers can consider how to effectively build a coaching culture within your organization so learning
is continuous and always relevant to job performance. Using elements such as score cards and one-
on-one meetings, can continuously monitor learning performance and provide helpful coaching and
insight.
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2.5 Develop learning materials

The following learning materials were developed as a part of the online course for vet providers:
Online Course Outline (see link)

Online Course 12 Unit’s (see link)

Online Course Assessments (see link)

Online Course Readings (see link)

Literature Review Report (see link
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3. Appendix

3.1 Learning material:
English
Greek
Polish

Italian
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