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Ti eival o Travel Influencer ?
Oa TTPETTEl VA KOTAVONOETE TN ONMOCIa TOU HAPKETIVYK TTPOOPICHUWV. \
Mw¢ o1 TagIdiwTIKOI influencers xpnolYoTToIoUV ThV TEXVOAOYiIQ. r~dJ1
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Na KaTtavonoeTe TTWG N TEXVOAoyia UTTopEi va fonBrioel 0TO NAPKETIVYK \
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EIZXAT'QI'H: Wnelomoinon

Ot teyvoroyieg avadvovtal, OTapdcoGovV Kot Etnpealovy t (mn Hog.

H ynoelonoinon owooouel kot ennpedlel TIC KOW®VIEC UE ,GUYVA
anpOPAETTOVS TPOTOVG.

- A&iler va eCetdoovpe TL akpiog €idovg aAlayEc Provovpe Kot MG

UTOPOVUE VO OCPOAIGOVUE, CLAAOYIKA KOl OTOUIKA, OTL OLT 1
enavAoTacT B ONUIOVPYNGEL OPEAT Yol ELAS KOL TNV KOWV®OVIOL.

(UNWTO, 2023)



EIZXAT'QI'H: Kbrpocg kat
TEYVOALOYIKY) TPOGOPLOYY ¥

- Yrmapyel €vog Guveyng aymvog OpOUoL Yo vo. em®@eAnfovue omd TIC
AVEOVOUEVEG  OTTOUTNOELS YLl  YNOLOTOINoT KOl VO OUTOKTI|GOUUE  TO
TAEOVEKTILOL TOV TPMTOL TATKTY).

- H évtova emnpeacuévn amd tnv ynoelokn Tpoyuatikotna £l OOGEL TNV
evkalpia otnv Kompo va owoxkpifel o¢ mpoopiopds @uikods mpog tnv
Kovotopio kot va, 0€cel Tig BAceElC yia TV TpomOnomn vE®V TEXVOAOYLOV Kl
TAGEWMV TNG AYOPAC TOL GLVOEOVTOL LLE TOV YNPLOKO YDPO.

(Deputy Ministry of Tourism - Republic of Cyprus, 2023)




To&wwtikol Influencers (Travel Influencers)




"To influencer marketing avtimpocwnevel pa véa GTPOTIYIKY
napkeTvyk mov meptiauBavel toug influencers (didonuovg
1 KOVOVIKOUS avOp®dTOuC) mov gival EvePYol 6To KOV@VIKA OiKTLO KO
N €TOUpEin YPNGLUOTOLEL TNV EMLPPOT] TOVS Y1d VO
TNV €0GONTOTOINGT TOV KATAVOAMTOV GYETIKA LE TN UAPKO KO TIG
OYOPOOTIKES TOVG ATOPAGELS'.

(Sesar, Hunjet, & Kozina, 2021,p.186)
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> ~ O ypfoteg TaSIIOTIKOV uacsmv OVOVIKNC OIKTOMOT G Elval 1o aE1OMIGTOL OO TOLG KOTAVAAMTEG!  /
\
S RIUERGGLS, .
1) 74% tov Karowakoarmv Baciloviol 6Ta HEGH KOWVMOVIKNG SIKTOMOTG \
N ) KaTé T AW [og ayopootikng amoeacnc (Bennett, 2014). \
S
’

“ 2) To 92% tov avOpoOn®mV EUmGTEHOVTOL TIG GUGTAGELS OTOLMV -0KOUT KoL 0V OgV T YVOPIlovV TPOcOTIKA-
. évavtl tov gumopik®v onudatov (Nielsen's Global Trust in Advertising Survey,2012).




Mapketivyk empponc (Influencer Marketing)

» To Influencer Marketing av&dvetal ota 16,4
OLOEKATOUMUPLA OOAAPLO TO 2022

20

16.4

7.5

Market size In billlon US, dollars


https://www.statista.com/statistics/1092819/global-influencer-market-size/




AMym ta&orotikov aroedcemv (Travel Decision Making) Y“‘Q\W

e To nmapakdtw oxnua (Matheison and Wall, 1982) aneikovilel ta
oTadla TN TAEWOIWTIKNG Arto@aong Vo Ta&ldlwn, Ta omnoia
WITOPOUV VA CUCXETLOTOUV HE TIG SpaotnPLlOTNTES XP1IONG
TTANPOYOPLWY OTA META KOWVWVIKNG SikTtuwong (McCann,2008; Kaur,
2018).
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Travel and tourism influencers:

© 9 9

RAISE BRAND AWARENESS VIA IMPROVE BRAND PERCEPTION AND PRODUCE REUSABLE CONTENT FOR OTHER
GORGEOUS, INFORMATIVE CONTENT ENGAGEMENT EFFORTS AND CHANNELS

9 9 9

EFFECTIVELY PROMOTE NEW EXPERIENCES BUILD AUDIENCE TRUST THROUGH HELP CONSUMERS SEE TRAVEL AS
AUTHENTICITY AND RELATABILITY ATTAINABLE

© 9 ©

HUMANIZE CORPORATE TRAVEL BRANDS KEEP TOURISM BRANDS ADAPTAELE TO CONVERT PLANNERS TO BOOKERS (AND
TRAVEL TRENDS LOYAL REBOOKERS)

Source: https://company.shopltk.com/ultimate-guide-influencer-marketing-travel-brands
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Tikavel evag Travel Influencersee
1) Xpnowomnoiei TAat@oppeS Yo dSrapipion. .y.: IInyaivel e Egvodoyseia, péver kel Y
Myec nuépes. Morpaletatl 6TIC TAATPOPUES KOWVOVIKIG OIKTVMONG TAG QUIVETUL TO
EevoooyEio, TOG EIVOL TO SMUATIO K.ATT. K.ATT.

2)  Anmovpyio TEPLEYONEVOV UTOKAEIGTIKA Y10 £va, Eevodoyeio/epmopiké orjpa. Olo to
VAIKO TOPOpEVEL GTI|V ETOLPELX Y10 VO (P GLHOTON0EL Y10 TOVG GKOTOVG HAPKETIVYK
™me.

3) Mmopei va Tpocin@Osi améd morlvapiOpeg eTaipeieg 6Tov TOpén TOV TUELO1AOV.
Onog m.y:

- Opyaviopoi TovpPLopov oV ETOVROVY VO TPOGELAKVGOVY VEOVS TOVPICTES

- Egvodoyeio mov 0a 10gre va TpowOnoel TNy Tpoforn Tov Kol va aviioel Tov aprtipd Tov
KPOTNGEQV

- Etaupeieg mov Tpoo@EPouy TOVPLOTIKES VAN PECIES, OTMOS EVOIKLAGELS GVTOKIVI|TOV,
TOEIOLOTIKES 0GPAAELES...

- Mapkeg mov oyetifovron pe tao Tagiown, 0TOS 01 0TOCKEVEC, (Kaur, 2018)




2 KeTteite To!

Mooeg popeg xeTe avakaluel Eva vEo
HEPOG/agloOEato HECTW EVOG AOYaPLATHOU OTA
METa KOWVWVIKNG SIKTUWOoNG evog influencer;

/



Kavéla mov ypnowomrotovvton amd tovg Travel Influencers
\3‘?\
FUlg
‘Evag 1agidiwTtikog influencer trpowBei Eva TTpoidv, JIa UTTNPECIA 1 JIA ETAIPEIA DIAVELOVTOG
NAekTpovikd word of mouth (eWOM) péow Twv dIadIKTUAKWY WNPIOKWY KAVOAIWY Kal TNG
TTAPOUCIag TOu.
AuTa Ta yn@iakd KavaAia Kai n Tapouacia Toug €XOUV Tn HOPYN:
AkoAoubnTég
2UVOPONNTEG
MpoBoAég opyavikn/TTAnpwuévn

BeATioTOTTOINON HNXavWwV avalntnong (SEO)




Social marketers’ top
goals for social

Increase brand
awareness

Sales/lead
generation

Increase community

| engagement

Grow my brand’s
audience

Increase web
traffic




Types of content marketers say are most
valuable for social goals

Video

Images Text-based Stories Live video
posts

Source: https://sproutsocial.com/insights/social-media-channels/



Travel Micro-influencer cases
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Gastronomy - Agrotourism =
7-day package i

104

The Cyprus country -
wneyarpds ';r:gunlr\swdc has a diverse wealth of its own with traditional villages,
wineries, tiny fresco-painted churches, and remote forests i

KYTV Touwrismh Trovel @

Cost Includes

6 - night accommodation with breakfast
« & full day excursions to explore Cyprus -
wine and gastronomy routes
« English speaking escort and licensed tour guide
« Entrance fees where applicable
« Transfers for the whole duration of stay

Not included

« Air ticket
« Personal expenses
« Insurance

Remarks

more
der 12 years old

s for groups of 1001
ts' needs

« special prices 19T & 0 ctiidren un
: ted prices for chl 4
» Discoun be adjusted according to gues

« Packages M3y



Travel Microinfluencer Caso)
. '
@Maslilis;: lravels




Travel I\/Iicroinﬂuencer cas&®
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Travel Microinfluencer cas{g®
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EKTIUNOTE TL QPECEL OTO KOLVO VO
TIPAKOAOUOEL ....

TLap€oel otoug avBpwtoug ota Bivteo ?

Mwg pmopeite vo KEPOIOETE TIEPLOCOTEPOUG
omtadouc ;

[Molog elval 0 0TOXOG TOU KOLVOU);
Moleg eival ol TEAEUTALEC TAOELC;

Moleg eival oL TiLo dNUODIAEIG EDAPUOYES ;
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Travel Microinfluencer cas
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Simply Cyprot
-Brand recognition




Travel Microinfluencer Cas@
ST e

o \
. @ \

’ q//Or :
- g Us ;
/77@@ : ¥ /r)C@
(//795 f)(‘/‘/@
\\ 15175 Osso 5 0‘3
MEET IQOCV

L MEET IN CYPRUS
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W 5| B e 2ol 2021

Visit event website: wwwmeetincyprus.com

We are excited to announce the upcoming Meet in Cyprus - Virtual Expo which
will take place on the 14th & 15th of April 2021.

CIMA is proud to invite you to take part in the first ever Cyprus virtual showcase.
The event is sponsored by the Cyprus Convention Bureau of the Deputy Ministry
of Tourism.
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Travel Microinfluencer cas&®
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= DYouTube®

Aiaywviopog NeAAOpaokag Kai
£&unvng apdicong pe Tn ocuvodeia

‘ M) 003/ 14925 OU L

Alaywviopog MehAopaokag

934 views * Streamed live on Mar 9, 2021 g4 §lo ) SHARE =y SAVE ...

Eamhio Theatre SUBSCRIBE
1111 657 subscribers




Travel Microinfluencer cas
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Exntwtikol Kwdikol kal papKeTivyk Buyatplkwy - Follow , tag and WIN !
Yuvepyaoteite pe aloug influencers :

@Cypruseats

@Foodlogger.cy

RAINY SUNDAY BRUNCH

=
foody

t

&
v



Travel I\/Ilcromﬂuencer casE@

Petit Paris Patisserie

=~ /' ~
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sincee 19090

‘Evapcn diaywviouwy

Make Reels:

https://www.instagram.com/reel/CjVP9vSDGeG/?u
tm_source=ig_web_copy_link




Travel Microinfluencer cas{g®
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Travel Microinfluencer cas¢g®
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ESSO petrol station &
1+1 FREE




Travel Microinfluencer cas
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« Juvepyaoio peTNV Wizz Air yLo TATIPWEVN YOPNYIX (0T LEGA KOLVWVLKTG

SIKTUWONG):

wizzair.com

wizzair &

wizzair & These camels clearly think
@vasilis_travels made the right call when he
decided to travel to Cyprus. 33 An unforgettable
adventure for him and his new friends. That's
what we like to call a "win-win" situation! €

rossella.ciotti.33 Ladri mi dovete rimborsare

Reply See Translation

Cancels your flight Thour AFTER you were
supposed to leave. And the explanation why
they did it is that they are short of staff! But
short of staff doesnt happen overnight! Do not
overdo your fking flights! You ruin people’s
holiday!!!!! #jokecompany

20w 4likes Reply

saretta.ux We won't give up until we get our
money back!!!

20w 3likes Reply

——  View replies (1)

QY

aVASILIS_TRAVELS T



Travel Microinfluencer Casﬁ /

mond@Vasilis_Travels

» AU&non ™G opATOTINTAG TOU _o"
TIEPLEYOMEVOU Cy,;,;% ,4 >

- Meploodtepn
ETLOKEYLUOTNTA

- Avayvwplon

- MMepinynoeLg Kot EKOPOMES

- MeploodTEpPEG CLUVEPYAOLEG



Travel Microinfluencer cas
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What happens when it rains for 5 min in Cyprus ? More
videos on instagram : @Vasilis_travels

[ ) Ty Wt

Conte
® BaciAn cayamwuwwwwwwww axaxaxaxaxa ay...

B®® 31K 3KComments 2.5K Shares 422K Views

o Like () Comment #> Share



2.UUTTEPOCT O

>INV MPAYMATIKOTNTA, 1) TOUPLOTIKY Blopnxavia dev WTopel va KpatnoeL Ta LATLA TNG KAELOTA OTIG SuvaToT
Méowyv, 1blwg amo v arnoPn ¢ dlagnuiong Kat g mpowbnong.

r\?e@r 9\\‘?\

Ta avantuoooueva ITPOTUTTA EVOWLATWYOUV TN SLEUPUUEVT XPTIOT POPNTWY CUCKEUWYV YLd TNV £peuva SESO0UEVWVY KAl TO
€160¢ TWV MPAYUATWY, KABWE KAl TNV KAILAKOUUEVN XPNon NG SLadIKTUAKNG WG O SLAPOPETIKES TIPOOTTTIKEG.

Ta véa péoa evnUEPWONG EXOUV TTAIEEL €T TOU TTAPOVTOG ULa KPiolun SOUAELA O€ ONUAVTIKO aplOpo KABNUEPIVWY HaAG
OQOKNOEWV.

H KowvwVvikn SIKTUWON €XEL EMMPEACEL KABE TUNA TNG TOUPLOTIKNG Blopnxaviag Kat €xet aAAA&eL TOV TPOTIO UE TOV OToio
gvowpatwvovtal ta ta&idla.

Ta HEoa KOWVWVLIKNG SIKTUWONG OTNV TOUPLOTIKY Blopnxavia eVioxUouV LILd ONUAVTIKA TILO BETLKY) OXEOM UE TOUG AYOPAOTEG,
070U dNULOVPYOUVTAL YVNOLA TIAEOVEKTNATA, KAOWG Kal TOUG KATAVAAWTEG, KaBwG Toug Bonbolv otn ANPn KLag owoTNg
ano@aong.

Qot600, KABE VOULopa €XEL U0 OYELG:

Ta HEoa KOWVWVLIKNG SIKTUWONG SNULOUPYOUV BETIKO AVTIKTUTTO OTOUG KATAVAAWTEG Y] TOUG EUTTOPOUG, OTTWG N
gevaloBNTomoinon g Hapkag, n dnuouvpyia eruNg, N ANPYnN ano@acewy, N a§loAoynom EVAAAKTIKWY AUCEWV K.ATT., OLOIWG
€XOUV KAl ApVNTIKEG ETMUTTWOELG, Ol OTTOIEG WTOPEL VA TIEPINABAVOUV AVATTOTEAECUATIKY] XPTOTN TWV UECWYV KOIWVWVIKNG
SIKTUWONG, N ortoia ptopel va mepAapBavel I dnuoacicuon PEUTIKWY KPLTIKWVY KAl LOTOPLWY, TN SNUOUPYIA ETIMEANUEVWY
LOTOPLWYV 1] TPOYOSOCIAG TTOU ITOPEL VA UNV €ival aANBLVEG e TNV TTPAYUATLKY) £VVoLa KAl CUVENTWGE TN AN AavBaouévng
amoPAoNG yla TV €TA0YN HLag EVAAAAKTIKAG AUoNG He Baon autr) TV Tpogodoaia.
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. Xpnuatodoreital améd Tnv Eupwraikn Evwaon. QoT1600, 01 aTTOWEIG KAl Ol YVWHES TTOU
Me m O'UYXPI]MUTOBOTI]OT] eK@PAovTal Eival JOVO TWV CUVTOKTWY KOl OEV QVTIKOTOTITPICOUV ATTOPAITNTA EKEIVES TNG

mg Eupw“q'[l(r']g 'vaang EupwTraikig Evwaong 1} Tou EupwraikoU EkteAeoTikod Opyaviopol EkTraideuong Kai s = @ @ ”
MoAimiopou (EACEA). OUTe n EupwTraikr) ‘Evwaon oUte 0 EACEA ptropoUv va BewpnBouv ’

UTTEUBUVOI VIO QUTEG.
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