
get
informed

Digitalise Your Way Through



 Connections
are our

everything
In a world connected by clicks and swipes,
mastering the art of digital connections

can set you apart.



 Tip

Utilize Instagram's 'Reels' for short,
impactful showcases. For longer
narratives, turn to YouTube. Twitter
is your platform for real-time
updates, while Pinterest can inspire
travel dreams.

From Instagram stories of serene
beaches to Facebook posts of
mountain treks, social media

breathes life into tourism.

The Role of
Social Media
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 Strategy

Segment your audience; a family
vacationer might prefer Facebook,
while a solo backpacker might
gravitate to Instagram.



 Effective
communication

Active communication isn’t just speaking;
it’s resonating.



example

Engage with followers
via 'Live Q&A sessions'

on Instagram,
addressing their

curiosities about travel
packages, safety

protocols, or eco-
tourism initiatives.



Tip

Use platforms like 'LinkedIn' to connect
with industry professionals. Join travel
groups, engage in forums, and attend
virtual conferences.
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Do Networking.
Build Bridges.

 Every like, comment, and share is an
opportunity to build a relationship.
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Strategy and Examples

Host webinars on emerging travel trends,
leveraging tools like 'Webex' or 'Zoom'.
This positions you as an industry
thought leader.



Tip

Subject lines are the first impressions.
Make them captivating! Tools like
'MailChimp' offer analytics to understand
what resonates most within your
audience.
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Prepare
engaging
Emails

In the age of emojis and GIFs, the
essence of emails remains

undiminished.
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Strategy and Examples

A well-crafted email detailing a new
'Eco-Friendly Travel Package' can capture
attention more than any banner ad.
Personalize it by addressing the reader's
past travel preferences.



Connections fuel
success!

As you innovate, consider How you can
use the power of digitalisation. 


